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ABSTRACT 
Even though the country’s media scene has gone through a massive 
change in recent years, the gender gap is still appalling. While the 
media has an important role to empower women, it has unfortunately 
failed to do away with gender inequalities within its o
Women’s portrayal in Indian media is nothing more than a 
showpiece or an icon of glamour or that of a householder. The 
broader of aim of this paper is to dwell on the participation, 
performance, portrayal and unequal representation 
can be taken to bring them to an equal status as men in the same field. 
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Introduction 
Post-independence Indian media has evolved, re
dominated by morning newspapers, radio broadcasts and some solo telecasts on Doordarshan, 
today it is much more dazzling with sharp debates and has many ways to shape, mould and 
influence public opinion.  

Despite all the above developments, the sta
progress has been made. While it has improved from what it used to be five decades ago, not 
much progress has been made in the last two decades. There is a difference between the idea of 
colleagues and equals in the work sphere and their actual projection. This is particularly true 
when it comes to women’s participation, performance and portrayal in the media. 

Under-representation of women across different media platforms
One can watch a film, tune in
newspapers or surf the web. Regardless of your choice of media, you would have a good chance 
of encountering stereotypes that perpetuate gender discrimination. Women in all types of media 
tend to be thin and sexualized. They talk less than men. They have fewer opinions and they are 
less likely to play the roles of leaders or professionals in the entertainment industry.
Research spanning more than 100 countries found that 46 percent of news stories u
stereotypes. Only 6 percent highlight gender equality. Another global study spanning 522 media 
organizations found that men still occupy 37 percent of top media management 

The Global Media Monitoring project 2015 has found that onl
television and print media were reported by women. 
at 42 percent , the representation of women in the online media is still better. 
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Even though the country’s media scene has gone through a massive 
n recent years, the gender gap is still appalling. While the 

media has an important role to empower women, it has unfortunately 
failed to do away with gender inequalities within its own ambit. 
Women’s portrayal in Indian media is nothing more than a 
showpiece or an icon of glamour or that of a householder. The 
broader of aim of this paper is to dwell on the participation, 
performance, portrayal and unequal representation of women in Indian media and the steps that 
can be taken to bring them to an equal status as men in the same field.  

Media, Low representation 

independence Indian media has evolved, re-aligned and re-invented itself. Fro
dominated by morning newspapers, radio broadcasts and some solo telecasts on Doordarshan, 
today it is much more dazzling with sharp debates and has many ways to shape, mould and 

Despite all the above developments, the status of women in the media is bleak as ever, very little 
. While it has improved from what it used to be five decades ago, not 

much progress has been made in the last two decades. There is a difference between the idea of 
d equals in the work sphere and their actual projection. This is particularly true 

when it comes to women’s participation, performance and portrayal in the media. 

representation of women across different media platforms 
One can watch a film, tune in to radio, switch on the TV, turn the pages of magazine or 
newspapers or surf the web. Regardless of your choice of media, you would have a good chance 
of encountering stereotypes that perpetuate gender discrimination. Women in all types of media 

e thin and sexualized. They talk less than men. They have fewer opinions and they are 
less likely to play the roles of leaders or professionals in the entertainment industry.
Research spanning more than 100 countries found that 46 percent of news stories u
stereotypes. Only 6 percent highlight gender equality. Another global study spanning 522 media 
organizations found that men still occupy 37 percent of top media management positions. 

The Global Media Monitoring project 2015 has found that only 37% of all the stories in the 
television and print media were reported by women. Not much has changed since then. 
at 42 percent , the representation of women in the online media is still better.  
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of women in Indian media and the steps that 

invented itself. From being 
dominated by morning newspapers, radio broadcasts and some solo telecasts on Doordarshan, 
today it is much more dazzling with sharp debates and has many ways to shape, mould and 

tus of women in the media is bleak as ever, very little 
. While it has improved from what it used to be five decades ago, not 

much progress has been made in the last two decades. There is a difference between the idea of 
d equals in the work sphere and their actual projection. This is particularly true 

when it comes to women’s participation, performance and portrayal in the media.  

to radio, switch on the TV, turn the pages of magazine or 
newspapers or surf the web. Regardless of your choice of media, you would have a good chance 
of encountering stereotypes that perpetuate gender discrimination. Women in all types of media 

e thin and sexualized. They talk less than men. They have fewer opinions and they are 
less likely to play the roles of leaders or professionals in the entertainment industry. 
Research spanning more than 100 countries found that 46 percent of news stories uphold gender 
stereotypes. Only 6 percent highlight gender equality. Another global study spanning 522 media 

positions.  

y 37% of all the stories in the 
Not much has changed since then.  However 


